Film Trailers—Questions
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1. How do you decide whether or not to see a film at the theaters?

2. What are the main jobs that film trailers have to do?

3. Why do you think trailers are usually shown before films at the movie theaters? On television? 

4. Do you watch trailers on the internet? Your phone?  Why or why not?

5. What other methods do film companies use to promote their films?

6. What film trailers have you seen recently that you thought were effective?  Why were they effective?  What elements and details made them effective?

Analysis of Film Trailers
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What makes an effective film trailer?


Color and Lighting


Sound (digetic and non-digetic) and music


Editing


Choice of clips from the movie with or without dialogue


Setting and props


Costuming


Captioning


Voice over

      Overview of the plot

The film trailer may want to 


Establish the genre


Create a mood or atmosphere


Involve the audience


Surprise the audience by going against the usual conventions


Use speed of sound and editing to create a certain effect


Give some idea of plot

What is a voice-over?


The voice-over usually has a man’s voice telling us something about the movie.  Don LaFontaine did over 4,000 voice-overs for films over several decades.  He died a couple of years ago and it seems that the voice over isn’t as popular as it once was.  Now we see the words on the screen more.  Both the voice-over and captioning are meant to help us understand the film and catch our interest.  

Other points:

Sometimes scenes are in the trailers and not in the film—or are added because the scenes got good responses in the trailers. The arrow flying into the tree in the Costner Robin Hood was not supposed to be in the movie but was added because of its success in the trailer.  In 500 Days of Summer, the man sees Summer everywhere he goes (on a bus, for example) in one scene—this isn’t in the film.

This is the voice-over for one of the trailers for Jaws:


There is a creature alive today



Who has survived millions of years of evolution




Without change




Without passion




Without logic


It lives to kill—



A mindless eating machine




It will attack and devour ANYTHING


It is as if God created the devil 




And gave him




JAWS


This is Universal’s extraordinary motion picture version of Peter Benchley’s 


best-selling novel 

JAWS


None of man’s fantasies of evil can compare 



With the reality of




JAWS


Roy Scheider


Robert Shaw


Richard Dreyfuss


See it BEFORE you go swimming.


Is this voice-over effective for the movie? What literary techniques are used? Is the trailer effective and in what way?  What do we learn about the movie from the trailer?
The voice-over for one of the Cast Away trailers is as follows:


In an ordinary life



Extraordinary events




Can change a man forever

Is this voice-over effective for the movie?  What literary techniques are used?  Is the trailer effective and in what way?  What do we learn about the movie and Tom Hanks’ from the trailer?
The voice-over for one of the Harry Potter and the Half-Blood Prince trailers is as follows:



This year




Evil will pass through




From their world





Into ours—


And the darkest hour



Is upon us all—

Is this voice-over effective for the movie? What literary techniques are used? Is the trailer effective and in what way?  What do we learn about the movie from the trailer?
Choose a popular film you have seen. Write a voice over script for this film.  Points to consider:

Who is your target audience?


What sort of voice will you use and why?


What sort of vocabulary?


What should you say about the story to interest people and yet not give too much away?


What literary devices will you use?
Movie Trailer and Poster Project
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Literature and Culture

Name________________________________
This project is worth two grades.
You may work alone or in groups of up to four people to create a trailer AND a movie poster for one of the following short stories:


“Rhinoceros”


“The Cat, a Goldfinch, and the Stars”


“The Guest”


“Araby”


“Bees and People”


“No Witchcraft for Sale”


“Life Is Sweet at Kumansenu”


“A Hunger Artist” (see handouts in Sharepoint for this story)

Trailer information:
You are to use what you have learned about trailers to make your film. You may act it out and film it and put it on a flash—or on YouTube.  You can also make your trailer by blending photos and clips together.  I think it is a good idea to use moviemaker. 
You must save your moviemaker file as a movie file (if you save it as a project you will only be able to open it on the computer you did it on); I want it on a flash drive; if you want to put it in the dropbox also that’s fine, but know sometimes stuff isn’t always showing up for me there.  Ideally the sound is in the moviemaker file, but if that is too difficult, then you may plug your iPod in with the music, but it should be timed with your movie so it appears that it is with the movie.  As customary, late projects lose ten points each day they are late.

You have been chosen as the director of the movie version of one of the stories listed above.  You are storyboarding or using the timeline for the movie preview in Windows Moviemaker.  It should be about 3-5 minutes long.  It should include visuals that you think hint at the story to come and catch the view’s interest. You need appropriate music. You may use a voice over, dialogue, captions or any combination of the above.  The movie must be titled and have key features that we discussed named, such as ratings, stars, plots. You need titles and so on (you may choose actors but you may use unknowns or just not advertise their names or if you are performing you may use your names). Your names should be on as the directors/producers.  Finally, you need to think of some overriding theme or issue to emphasize in the preview.
Poster:

The poster should have the key features we discussed in class, such as tagline, stars, title, photos, significant colors and so on.  It should be put on a flash and taken to a store such as Staples (Office Max is too expensive) and printed out on bigger thicker paper; it may also be laminated.  This should cost about two dollars.  Do not feel like you have to pay more unless you just want to.  
Grading:

A projects are creative and thoughtful.  They show research and careful planning, along with meticulous attention to detail.  Visuals and music are synchronized.  They also demonstrate a personal sense of style.

B projects are creative but may not show quite the same attention to detail as the A ones. The music and visuals may not be completely in synch and they may not show as much personal style.

C projects do not have appropriate music or as much research as the projects with higher grades. They may seem rather ordinary.  They may not be as clearly organized around a theme.  There is less research than in A or B projects.

D projects are disorganized and lack crucial components listed in the assignment.  Research and knowledge of the subject matter may be limited.

F projects are disorganized and demonstrate little knowledge of the subject matter.

Students will present their trailers and posters to the class and point out some of their techniques.

The project rubric will apply.

If more than four people want to work together, they may if they create two trailers for two different stories.
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